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[Time: 3.00 Hrs] [ Marks:100]

Please check whether you have got the right question paper.
N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of
doubt to the main text of the paper in English.

Multiple Choice Questions:

(A) Fill in the blanks choosing the correction option (Answer Any 10 Questions): (10)
1) means offering monetary support in return for agreed benefits.
(@) Publicity

(b) Sponsorship
(c) Advertising

(d) Direct marketing

2) department in an advertising agency co-ordinates the advertising
production process.

(@) Media
(b) Traffic
(c) Client Service

(d) Accounts

3) Point of Purchase advertising helps in simulating purchase.
(@) Impulse

(b) Planned

(c) Budgeted
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(d) Local

4) agency provides all advertising services under one roof.

(a) Creative boutique
(b) Full-service
(c) In-house

(d) Specialist

5) The Indian advertising industry is regulated and controlled by
(a) SEBI
(b) ASCI
(c) DAVP

(d) DAGMAR

6) Corporate Image Advertising is also known as advertising.
(a) Product

(b) Primary

(c) Institutional

(d) Social

7) The majority of the representatives on the board of directors of the Audit Bureau of
Circulation consists of

(a) Advertisers
(b) Advertising Agencies
(c) Publishers

(d) Media Owners
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8) attempts to find out the most suitable medium or media mix that would
effective in communicating the advertising messages.

(@) Media Planning
(b) Media Buying
(c) Media Research

(d) Advertising

9) Under method, whatever funds are available with the company are spent
on advertising.

(@) All you can afford
(b) Arbitrary
(c) Task

(d) Go for broke

10) In the method of advertising budget, the advertiser considers a
certain percentage of sales as the amount to be spent on advertising.

(@) Share of Profits
(b) Share of Market Method
(c) Percentage of Sales Method

(d) Unit of Sales Method

11) is an art of using words in persuasive manner which motivates the
readers/audiences to take productive action.

(@) Copywriting
(b) Jingle

(c) Storyboard
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(d) Layout

12) may be defined as the format in which the various elements of the
advertisement are combined.

(a) Execution styles
(b) Jingles
(c) Hlustration

(d) Layout

(B) State whether TRUE or FALSE (Answer Any 10 Questions): (10)

1) Mobile advertising a subset of mobile marketing.

2) Out of home media is the oldest media of communication.

3) It is mandatory to get circulation figures certified by ABC.

4) Divergent thinking is helpful for visualization.

5) Story board are useful for creating an advertisement on YouTube.
6) DAGMAR model regulates advertising.

7) Rational appeals are related to an individual’s psychological needs for purchasing certain
products.

8) Copy writer refers to a person who recommends a product in the advertisement.

9) Theater type testing is an example of pre-testing technique of advertising effectiveness.
10) Institutional copy highlights the products manufactured by the company.

11) Recall test is a pre-testing method of testing advertising effectiveness.

12) Pre-testing helps in finding out any grammatical and conceptual error in advertising copy.
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Answer Any Two of the following questions: (15)
A) What are the advantages and disadvantages of TV advertising?
B) Explain different forms of internet advertising.

C) Explain media research and its importance.

Answer Any Two of the following questions: (15)
A) Write a note on media objectives — Reach, Frequency and GRP.
B) Describe the methods of setting/ preparing an ad budget.

C) Discuss media scheduling strategies in detail.

Answer Any Two of the following questions: (15)

A) Write a note on Creative Brief. Explain the need/importance of Creative Brief in
advertising.

B) What are the different types of appeal in advertisement?

C) What are the advantages and disadvantages of Celebrity Endorsement?

Answer Any Two of the following questions: (15)
A) Explain the term ad copy. What are the essentials of ad copy?
B) What are the principles of layout in advertising? Also, state the different stages of layout.

C) Explain different post-testing methods of evaluation of advertising.

Write short notes on Any Four of the following: (20)
A) Advertising objectives

B) Out-of-home advertising

C) AUDIT BUREAU OF CIRCULATION (ABC)

D) IMPORTANCE OF ILLUSTRATIONS

E) Media Planning

F) Selling Points
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